Off the Grid Fan
Token (OTGFT)
Roadmap

Project Phase

Initial Development Phase Post-Launch Growth

(Pre-Launch)

&

Website and Platform Development:
Completed in October 2024, with
ongoing improvements planned.

Completion of Core Documents:

Finalize the Whitepaper, Tokenomics, and
Roadmap in Q1, with a portion of
development funds dedicated to ensuring
these documents meet industry standards.

Community Social Media Platform:
Establish a BuddyBoss-powered platform to
support seamless community interaction.

Al Partnerships
Form partnerships to support:

() NFT Creation

(®) Video Production

93 Music Generation

o
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Educational Resources
Build a comprehensive library to promote safe
and informed cryptocurrency use.

Off the Grid Community Directory
Develop a directory to facilitate community
connections and resource sharing.

Marketplace Launch
Introduce a marketplace for trading member-
created digital assets.

Al-Driven Content Creation
Launch tools enabling members to create off-
the-grid-themed digital content using Al

Community Design Awards
Host competitions in three categories:

(C) NFT Creation

(® Video Production

98 Music Generation



Timeframe for o——>

Ongoing
Ea C h P h a se P @2 Continue platform development,

expanding resources and

g Release educational _
o T m__—=s Q1 - Q2 resources focused on crypto SERE ShdEasTen.
A Begin the Community safety for new users.
W Design Awards Program
Launch the Off the Grid with quarterly updates
Community Directory
and Marketplace.
Community Growth =7 Crypto Educationand Safety
Target 50,000 users within the first 12 months, Engage with initiatives that advocate secure crypto
with an annual growth goal of 20%. adoption and tailor resources for a tech-savvy audience

Key
M I IeStO n es .~ AlPartnership Expansion > Future Development Opportunities

Actively seek new partnerships fo enhance Remain open to collaborations that align with OTGFT’s

a n d GO a I S content creation capabilities. mission and expand community offerings.



Token-Related
Events

Marketing
and Community-
BUiIding Goals  Token Allocation

960 Tokens allocated for pre-sale, with a $500
million purchase limit per participant.

Pre-Sale Promotion 960

Tokens reserved for the liquidity pool, with

Conduct pre-sale through the website, capping individual million gradual releases over a10-year period.

purchases at $500 to maintain fair distribution.
% Team Allocation

Influencer Pa rtnershlps of the total supply allocated to the team,

Collaborate with reputable influencers in tech and 10%  locked and released gradually over a 10-year
lifestyle sectors to enhance reach and credibility. period to align with long-term project goals.
O Social Media Engagement ) Development

Build an active social media presence, fostering of the total supply allocated

| [0)4

community spirit and engagement. for development not locked




Platform /
Development and "
Improvements

\I
4

Funding and
Development
Goals

" Educational Library

Develop a resource hub for new and Development Fu ndlng: |
experienced users, including tutorials, /
_ , 35% of Pre-sale Funds
f e o dlencoundgs ~,  Allocated for platform development, Al / -
safe crypto use. “@ partnerships, and technical p
iImprovements.
'w~ ) 7
_ 10% of Total Tokens: | N, s
Vo AI_Enh?nCEd Content g}j Reserved fo support long-term project ¢ ? o
Expansion - development.

Build partnerships with Al providers to
Affiliate and Community Revenue

‘ . _ -~ Generated through community
including video production and ~  donations and affiliate partnerships,
multimedia storytelling. contributing to sustainability

support advanced content creation,



Regulatory Community-
and Compliance Centric Approach
Goals and Contribution Cap

) - i .

@ KYC Compliance Development Funding:
Partner with Presale Launchpad to S Limit pre-sale purchases to $500 per participant
conduct KYC verification, ensuring " to promote fair distribution

transparency and community trust.
Encourage responsible contributions, with

minimums set to allow small investments that align
with OTGFT’s community focus

: ' 3 - — Community-First Engagement
- i . ; .
| — _ > Pair new users with experienced mentors for

guidance, fostering a supportive environment.

i _ Anti-Spam and Bot-Free Measures
: , = @ Enforce strict policies to maintain a secure,
- 1 - authentic community experience.




